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The Faculty of Economics and Business, Universitas Lampung formulate the curriculum of the 

short course that focuses on entrepreneurship and Micro, Small, and Medium Enterprises 

(MSMEs). The student needs to get 24 credits to pass the short course.  

List of Courses 

No. Name of Courses Credits 

Compulsory 

1 Cooperative and MSME Management 3 

2 International Human Resource Management 3 

3 Cross-Cultural Management 3 

4 International Business 3 

5 Indonesian Economics 3 

6 Entrepreneurship* 3 

Elective 

1 Bahasa Indonesia** 2 

2 Financial Econometrics  3 

3 Global Marketing  3 

4 Business Law 3 

5 Bank and other Financial Institution 3 

 

Course Description 

Compulsory Courses: 

1. COOPERATIVE AND MSME MANAGEMENT: 

This course studies the concepts, roles, cooperatives and Medium, Small and Micro Enterprises 

(MSMEs) in Indonesia, the history of the growth and development of Indonesian cooperatives 

and MSMEs, techniques for running cooperatives and MSMEs, the government's role in 

fostering cooperatives and MSMEs, laws and regulations, law on cooperatives and SMEs, 

cooperative marketing techniques, bookkeeping techniques for cooperatives and SMEs, as well 

as supervision of cooperatives and SMEs. 

 

2. INTERNATIONAL HUMAN RESOURCE MANAGEMENT (HRM) 

This International HRM course provides students with insight into International HRM and 

International HRM functions which consist of selection and repatriation activities, international 

HR development, compensation, motivation and leadership, industrial relations as well as an 

overview of various HRM approaches in several countries. 

 



3. CROSS-CULTURAL MANAGEMENT 

This course discusses what is meant by cross-cultural management, what are the benefits of 

knowing various cultures in various parts of the world, and understanding habits and life in 

general, in relation to business so that students are prepared to be able to adapt to any culture 

at work. or dealing with business and economic problems. By taking this course, students are 

expected to be able to understand and respond to cultural differences in various parts of the 

nation to anticipate them in the business and economic world. Given that globalization will 

soon be implemented. 

 

4. INTERNATIONAL BUSINESS 

International Business course studies business activities involving two or more countries. The 

focus of the discussion is on the definition of the nature of international business and the 

environment in which international business is conducted, the economic theory of international 

business, the importance of international organizations and the international monetary system 

and how they affect business, the forces operating in the business environment, business ethics 

and how managers work. managing business and strategic alternatives such as human resource 

management, finance, marketing, and operations. In conducting lectures, students are not only 

actively involved in lectures through innovative models based on Student Center Learning 

(SCL), but also contribute to group discussion and presentation tasks and collaborate to enrich 

their learning experience. To find out the achievement of these competencies, various methods, 

and forms of assessment, both test and non-test, are carried out, for example taking written 

tests in various forms (essays or objectives), compiling reports or scientific papers, 

demonstrating performance skills, evaluating through observation or supervision. 

 

5. INDONESIAN ECONOMY 

This course studies the basic concepts and scope of the Indonesian Economy and the most 

important aspects of Indonesia's macroeconomic development. The discussion is based on data 

and the development of Indonesia's macroeconomic variables from the past to the most recent 

data, which includes the history of economic development, economic system, national income, 

economic growth, economic structure, income distribution and poverty, population, and 

employment as well as job opportunities and unemployment. human development index, 

investment, public and government consumption expenditure, foreign trade and balance of 

payments, foreign capital flows and foreign debt, industrial and agricultural sector 

development, small business development and cooperatives, democracy, and economic 

globalization. 

 

6. ENTREPRENEURSHIP* 

In Entrepreneurship courses, students will learn how to become entrepreneurs who have 

business ideas or ideas in a business field and by understanding the situations and conditions 

that occur around them so that they can be successful entrepreneurs and can create jobs for 

others. The course is also an implementation of various theories taught in entrepreneurship so 



that students are expected to become new entrepreneurs who have ideas and implementations 

regarding new business fields that can advance the economic growth for personal, corporate, 

religious, and country. 

 

Elective Courses 

1. Bahasa Indonesia 

This course discusses theories about linguistics and variations of scientific writing skills. The 

topics discussed include the development of the Indonesian language, the variety and function 

of the Indonesian language, the nature, and purpose of writing, and the standard of the 

Indonesian grammar. 

 

2. Financial Econometrics 

By taking this course, students are expected to be able to predict economic phenomena and test 

the validity of economics and finance theories based on empirical data. This lecture discusses 

the quantitative analysis of economic phenomena and theories formulated mathematically, as 

well as the use of statistical methods to measure the relationship between variables and or test 

the validity of theories based on empirical data. 

 

3. Global Marketing 

This course provides an overview of how multinational companies apply their marketing to 

serve foreign markets. The global marketing environment which includes economic, social, 

cultural, legal, political, and financial factors is analyzed to identify opportunities and threats 

that may arise. Formulation of global marketing strategy using a competitive marketing mix 

 

4. Business Law 

This business law course aims to equip students with the ability to understand the concepts and 

applications of business organizations, capital market law, consolidation, mergers, acquisitions 

and separations, bankruptcy, intellectual property rights, insurance law, consumer protection, 

and antitrust, as well as employment. 

 

5. Bank and Other Financial Institution 

This course is a course that discusses the basic concepts of financial institutions universally, as 

well as financial institutions (banks and other financial institutions) specifically in Indonesia. 

The discussion covers the basic concepts of financial institutions, the banking world in 

Indonesia (Banking System and Financial Institutions in Indonesia, Monetary Authority, Bank 

Health and Secrecy, Types of Banks, Bank Activities, Banks Based on Sharia Principles), and 

Non-Bank Financial Institutions (Leasing Venture Capital, Pawnshops, Pension Funds, 

Insurance, Capital Markets, Money Markets, and Foreign Exchange Markets). After taking this 



course, students are expected to understand the basic concepts of financial institutions 

universally, as well as financial institutions specifically in Indonesia. 

 


